
LinkedIn Guide
A career development tool for all seasons

Introduction

Like many social media platforms, LinkedIn is something that people are often familiar with but aren’t always

sure how to get the most out of. In its simplest form, LinkedIn is a professional social media platform where

individuals working in different industries can connect with each other and share information and content

regarding their professional interests.  



Where LinkedIn differs from other social media platforms is that it is specifically designed for the

purpose of helping connect individuals with opportunities – this includes making it easier for

recruiters to find candidates with the right skills for particular job roles, helping jobseekers

undertake more targeted job searches and giving professionals the opportunity to share more

dynamic information about their professional interests, skills, strengths and experience than they

are able to via a traditional CV or application. 

However, learning how to use LinkedIn effectively is about more than setting up a profile and

turning on job alerts – it is a tool that can massively enhance your ability to research different

career areas, connect with individuals who can support you with specialised information and

advice regarding your professional interests, and provide you with a platform to start positioning

yourself as a professional in fields that you are passionate about. 



This tool is designed to...

Help you utilise LinkedIn to undertake research on different career areas, industries

and job roles. 

Help you understand how to use LinkedIn to locate relevant opportunities linked to

your career interests.

Support you in considering how you position yourself as a professional on public

platforms. 

Consider using this tool if you...

Want to find out more about what a career, organisation or sector is like, so you can decide if it’s for you. 

Want to find relevant job/project opportunities and connections within a particular industry. 

Want to start thinking about how you present yourself as a professional. 



How to use this tool

LinkedIn for Exploration 

While LinkedIn has established a reputation as a go-

to platform for finding and applying for job

opportunities, it is also an extremely valuable tool

for an earlier stage of career development –

undertaking research into different career areas,

industries and job roles that you might be interested

in. Here are three simple ways that LinkedIn can

support your careers research.



1
Use the advanced search engine to find employers, individuals and groups that relate to your 

professional interests – there are lots of filters you can use to refine your search, including 

sifting by the size of company you are looking for, location, industry and even the university 

that particular individuals went to! Once you have found relevant companies or professionals, you 

can check out their profiles and follow them on the platform – this allows you to find out more 

about their work, keep up with any content they share and key developments happening within 

their industries! 



2

Use the University of Huddersfield 

LinkedIn Alumni tool to locate 

Huddersfield graduates who may 

have done the same degree as you 

or are now working in a field that 

interests you – reaching out to 

these individuals is likely to feel 

more natural, as you already have 

a common connection, in that you 

went to the same university! If you 

have specific questions about 

what an industry or job role is like, 

consider reaching out to someone 

and asking to arrange an 

Informational Interview to expand 

your knowledge (use our 

Informational Interview self-help

tool for this). 



3
Explore different Groups you could join on LinkedIn that might help you find out more about a particular 

industry or area of work you have a professional interest in – some of these groups may be quite general 

(for example, targeted at Digital Marketing professionals working in any setting) whereas others may be 

more specific (e.g. a meeting place for Fashion Marketing professionals), so it is worth searching around 

and finding ones that you feel will be most valuable in supporting your career research, whether you are 

looking to find out more about the availability of job opportunities in a particular industry or get a better 

understanding of what software tools professionals might be using regularly in your sector of interest. 



LinkedIn for Opportunities

You can find a range of different statistics regarding how

many recruiters use LinkedIn as a tool for sourcing

candidates for job vacancies (from 72% by some estimates

to a whopping 95% from other sources) but regardless of

the exact number, it is unarguable that LinkedIn has become

a go-to platform for both employers and jobseekers. With

this in mind, it’s important to consider how you are using

LinkedIn as part of your toolkit when searching for jobs and

other opportunities – here are three ways you can leverage

LinkedIn to find opportunities.

https://thesocialshepherd.com/blog/linkedin-statistics#:~:text=Around%2072%25%20of%20recruiters%20use,other%20job%20sites%20and%20methods.
https://www.forbes.com/sites/robinryan/2020/09/09/95-of-recruiters-are-on-linkedin-looking-for-job-candidates-how-to-impress-them/


1

Set up Job Alerts – One of the most useful 

aspects of searching for job opportunities on 

LinkedIn is the ability to set up multiple job 

alerts – this allows you to search for specific 

opportunities (including the location, 

industry, size of company etc.) and then save 

your search as an alert, which means you will 

receive a notification when new opportunities 

related to your search terms become 

available. You can even filter your job search 

alerts by the level of experience required for 

the role – for example, if you do not have any 

experience in a particular industry, you may 

wish to filter the search down to ‘Internship’, 

‘Entry Level’ or ‘Associate’ roles so that you 

get the most relevant results. 



2

Target Specific Companies – You can 

also create job alerts for specific 

companies via their LinkedIn pages, 

which allows you to be notified every 

time the organisation promotes a new 

job opportunity via LinkedIn. There is 

also a new feature available on LinkedIn 

under the ‘About’ section of certain 

companies’ profiles, which allows you to 

express your interest in working with the 

company in the future. While this 

feature doesn’t guarantee that the 

company you are interested in will see 

your expression of interest, it does mean 

that employers and recruiters can now 

filter their searches for candidates 

based on individuals who have expressed 

an interest in working for them, making 

it more likely you’ll be found!



3

Go to the Source! – As we’ve mentioned already, LinkedIn is a helpful platform for building professional 

connections in the industry or areas of work you have an interest in. If you are interested in working for a 

particular organisation but notice that they aren’t recruiting at the moment, you can go to the ‘People’ 

section of a company’s profile and find/connect with individuals who might be involved in recruitment for 

that organisation. Some of the questions you might ask could include:

How regularly do you recruit for

this role?

Are you likely to be recruiting

again anytime soon?

What process do you use to

recruit new candidates? 

What do you look for in

candidates applying for this

role?

Can you connect me with

anyone currently doing this

role?



LinkedIn for Positioning Yourself as a Professional 

One of the most dynamic aspects of LinkedIn is that it acts

as your online CV, allowing you to be found by employers,

recruiters and other interested professionals, even when

you are not using the platform. To make the most of this

feature of LinkedIn, it is important to consider how you want

others to perceive you when they find your profile on

LinkedIn and what you want to be known for on the platform

– a process we call ‘positioning yourself as a professional’.

Here are three things you can do now to help you establish a

professional identity on LinkedIn.



1
Reflecting on the Professional you want to be

Before you start using LinkedIn regularly as a tool for promoting yourself and engaging with others,

it’s important to consider how you want to be seen by others on the platform. For example, you could

ask yourself the following questions:

Who do I want to connect with on LinkedIn? It is of course possible to connect with hundreds of

different professionals via LinkedIn but if you have a particular area of interest or a set of

industries you are most interested in, it can pay to curate your connections – think about what

types of companies or individuals you may want to follow/connect with in order to gain benefit

from the network and which LinkedIn groups you might want to join for information on specific

subjects. 

What do I want my professional identity to be on LinkedIn? This is not something that ever has to

be fixed or linear but it can be helpful to think about how you plan to label yourself on the

platform, so that other users have a better idea of what your background and interests are. For

example, you might refer to yourself as an ‘Engineering student, seeking graduate opportunities

within the Energy Engineering sector,’ or an ‘Early-career Digital Marketing graduate with a

passion for increasing the profile of small media brands.’ 

What do I want to be known for on LinkedIn? This could be as an ‘informer’ (someone who shares

updates about their industry of interest), a ‘collaborator’ (someone who is always looking to work

with and support other users), a ‘creator’ (someone who produces content for others to consume)

or any other role you might wish to take on within the LinkedIn community. 



2
Does your profile say what you want it to say about you?

Once you’ve thought about how you want to position yourself on LinkedIn, it’s time to take action! Here

are some ways that you can use your LinkedIn profile and presence to start shaping the way other users

perceive you:

Update your profile heading, photo (both profile and cover photo), ‘featured’ and ‘about’ sections to

create a consistent picture of who you are and what you are interested in. 

Tailor your ‘About’ section by answering these three key questions: 

Who are you? (what is your current position, educational background, area of interest etc.) 

What are your professional interests? (e.g. What type of industries/projects/roles are you

interested in, how do your experience/skills/strengths relate to this?) 

What are you on LinkedIn for? (e.g. Who are you hoping to connect with? What sort of

opportunities/projects are you looking for?) 

Ensure that the rest of your profile matches your ‘About’ section – highlight the experience or

qualifications you want people to know about and pay particular attention to the ‘Skills’ section of the

profile, as this is where you can increase your chances of being found by the people you want to find

you, including employers and recruiters. Check out the profiles of other individuals on the platform

who are involved in job roles/projects you are interested in and take inspiration from their profiles! 



Share your profile with a range of

people you know for a 360 degree

perspective – does your profile provide

a fair reflection of how other people

see you? Consider asking for feedback

on your profile from peers, academic

staff, co-workers and friends/family to

see if you feel there is anything that

might be missing or if you have

potentially underestimated your skills,

strengths and experience in any way. 

Start actively contributing to the

LinkedIn community in areas that

interest you – this might be by

commenting on the posts of

individuals you follow from your

industry of interest, sharing a post

concerning key developments on a

subject that you care about or

engaging with a LinkedIn group that is

connected to your specialist area. 



3
Consider what parts of yourself you want to share 

Although it’s arguable that LinkedIn has followed other social media platforms in recent years by

becoming more open to users sharing personal stories and emphasising ‘authenticity’ (1), at its core

LinkedIn is still a professional networking platform and therefore it’s important to think about what

aspects of your personal and professional life you might want to make public via the platform. You could

consider some of these questions as a starting point:

How do other people in the industry I’m interested in talk about themselves on LinkedIn?

Would there be any benefits to me sharing more personal information about myself on the

platform?

Would there be any potential drawbacks?

Where do I want to draw the line between my professional profile and personal life?

How can I share aspects of my personality in a way that feels professional? (For example, sharing a

post about lessons you have learned from a personal situation that you feel have enhanced your

ability to perform in a professional setting).



Pause, Reflect, Act

Which aspects of LinkedIn are priorities for you to address, develop or improve?

What are the key opportunities / benefits here for you of using LinkedIn?

What actions do you need to take now to build on this self-help guide? 

Who could help you with this?

Are there other related self-help tools you’d like to use as well?

NB: Because everyone is different and no one solution on its own is necessary a magic bullet, please

look at our other self-help Tools as well and use the ones that work best for you. 
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